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European Self-Regulatory Programme for 
Online Behavioural Advertising (OBA) 


Youronlinechoices.eu 
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99% 


of consumers in 
awareness of the Icon with Portu gal 
Admarker has Increased have seen the 
6% since 2015 icon” 
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consumers who have seen the OBA Icon say they have clicked on it across 


AOL - 
14 out of I5 countries surveyed, risingto in Bulgaria 


Potential to increase favourability 
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Felt that having this Were more favourable 
information made them about OBA 
trust the brand 


advertised more 
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